quitt.ch becomes quitt.



quitt.



why?



It's a brand not an address.

We sell our brand, not a product
The product may change over
time. But the brand will stay con-
sistant.

Don't miss the chance

There wasn't a good reason quitt.
was named quitt.ch in the first pla-
ce. It was just hip to use a URL as
the name.

It's easier

Even today a lot of people don't
say or write quitt.ch but quitt.
quitt. is shorter and comes now
with a proper introduction and
brand guidelines.

It's more flexible — in a good way
It includes our product, my.quitt.
and can be used modular. For our
quitt.service our quitt.abo or our
guitt.insurances.

People search for it already

We checked Google Analytics. The
most common search before land-
iIng on our website is quitt.

It is SEO conform

From the SEO perspective it also
doesn't make a difference if you
search for quitt or quitt.ch.

It has a stronger visual form

To end with a period highlights
even more what we do. And it's ea-
sier to pronounce.



How to make it work

The main reason it didn't work
until now was because we
didn't have a brand guideline.
With a complete guideline we
can create a strong brand.



Brand
guidelines

quitt.



Introduction

Welcome to our brand guideli-
nes. This guide is essential rea-
ding to give everyone. It gives a
firm understanding of the quitt.
brand and provides an overview
of the core brand elements.

It's important because consis-
tancy creates a strong brand.



Vison
The vision is our picture of a

better place and the essence of
our company.

All domestic employment
in Switzerland is legal



Mission
This shows why quitt. exists

and identifies the goal of our
operations.

To automate domestic
employment registration
and administration.



Brand story

A short narrative that builds on
our positioning, explaining what
we do, how we do it and why we
matter.

Brand story — long form

Cleaners, babysitters and
tutors — they all do valuable
work for us. Up until now, it
has been very time-consuming
to correctly register these
employment relationships and
carry out the relevant ongoing
administration.

We have experience of this at
first hand, so we wanted to
offer others a simple and fast
solution to this problem — one
that makes life easier for
employers and allows emp-
loyees to have a fair employ-
ment relationship. And both
sides are even, or as in german
quitt!

In doing so, we can contribute
to the reduction of illegal
employment in Switzerland.

Brand story — short form

Because it's very time-consu-
ming to correctly register and
administrate employment
relationships, we use our
experience for our clients.
We offer a simple and fast
solution. One that makes life
easier for employers and
allows employees to have a
fair employment relationship.



Brand benefits

The functional and emotional
reasons why people choose to
use us. And resultin feelings
they experience from these.

Instant and hassle-free

It couldn’t be simpler. Become
an employer in 5 minutes.
Manage your administrative
employer duties online with
just a few clicks.

Get the most out of you time
off

If you hire a domestic help you
don't want to spend the gained
free time with odd paper work.
We take care of the communi-
cation with all social security
and tax authorities.

Everything is legal and correct
With quitt. you don't have to
worry about legal issues. We
know about changes in law
and tarifs in every canton and
make sure, your employment
relationship is correct at all
time.

Professional

With quitt. you will always
make a good impression. You
receive a legally valid contract
of employment, monthly pay
slips, the wage statement and
a competent partner for all
questions concerning domes-
tic employment.

Save money

Benefit from a selection of
insurance packages concernig
domestic employment at
unrivalled favourable conditi-
ons thanks to a joint insurance
policy with our partner Genera-
li.

Personalised for you

Every employment is different.
We only need little information
from you so you will get exact-
ly the service that you need.



The logotype
The logo highlights that we fi-

nish things and bring it to a pro-
per end. Every month. Period.

quitt.




USing the Iogotype Logotype on pictures

To protect it's integrity and legi-
bility, the logotype has an exclu-
sion zone of clear space and a
minimum size. Both must al-
ways be observed.

For better legibility on pictures, the logotype can also be used
in white

Exclusion zone

Minimum size

X X
X/2 X/2 o
® u I t t minimum height:
® 5 mm / 30 px
@
X/2 x/2
X X

The logo’s exclusion zone is equal to half the height of
the logo. Here marked as x.



Logotype colour variations

Legibility is the prime conside-
ration when choosing the logo-
type colour

Primarily used logo variation

quitt.

quitt.



Shorthand version

The abreviation is used as the
shorthand for quitt.. It identifies
our brand in instances when our
logotype is not appropriate or
when space is precious.

B+ o




Shorthand version



Brand terms

The brand terms are used to
reinforce our name. They
should always be used in this
form.

Our name

quitt.

Used in a text, quitt. is always written with a dot. Also at
the beginning and end of sentences.

quitt. is always written in small letters.
Our name is quitt..

Our URL

quitt.ch

Our service

quitt.Service

Our plans

Start
Comfort
Flat

Our additional insurances

quitt.Insurances

The personal customer login area

my.quitt.

Customer Account

quitt.Account

Customer ID

quitt.ID



my.quitt. & admin.quitt

Our customers use my.quitt.
where they can administrate
their employment. It's part of
the bigger brand quitt..

my.quitt.

admin.q.



Colour

We have a primary blue brand

color which is supported by

white and black.
The blue creates a memorable,
modern, unbureaucratic, vibrant
and digital base.

Royal blue
Pantone:
HEX:

RGB:

HSL:

HSB:

072U
#3E43FF
62,67,255
238,100, 62
238,76,100

O

Black
HEX:
CMYK:

White
HEX:

#222222
0,0,0,96

#FFFFFF

The secondary colour is desig-
ned to complement the prima-
ry, reserved mainly for primary
call to action buttons.

A palette of grey shades com-
pletes the colour variations.

Lemon yellow Dark grey

Pantone: 3935U HEX: #939393
HEX: #FFFA3E Medium grey

RGB: 255, 250, 62 HEX: #E9E9E9
HSL.: 58,100, 62 Light grey

HSB: 58,76,100 HEX: #FS5F5F5



Typography

Roboto

modern, geometric, straight

regular, bold

Ob Putzfrau, Babysitter oder Nachhilfelehrer — sie alle erledigen
flr uns wertvolle Arbeiten. Diese Arbeitsverhaltnisse korrekt
anzumelden und fortlaufend zu administrieren, war bisher sehr
aufwandig. Weil wir das am eigenen Leib erfahren haben, woll-
ten wir anderen eine einfache und schnelle Losung fiir dieses
Problem bieten, die Arbeitgebern das Leben erleichtert und
Angestellten ein faires Arbeitsverhaltnis ermaoglicht.



Buttons

For the main call to action but- Secondary action buttons use

tons the secondary color is a blue outline to be less promi-
used as it draws a lot of atten- nent
tion to them.

Primary buttons besides the
main call to action are blue.

Enabled

Primary CTA Primary Secondary Anatomy

Hover, Primary CTA Primary Secondary padding: 8px 16px

border-radius: 3px
#F1EAQ0 #312FE3 #FAFAFF border: 1px solid

Focus, - font-size: 16px

Pressed

Disabled )
Primary Secondary



Icons

We use outlined icons without
fillings. Ends and joins can be
rounded or square.

@ W N iE &b &
@ 8 L & %
d 2 S & B B




Pictures

We use pictures with high con-
trasts. Colour tones are mostly
fresh and cool.

The pictures should have low
depth of field, so the background
appears blury and the object of
interest is more focused.



Stationary

The stationary just reflects our
simple and lean approach.



Ads



my.quitt. colours

Primary

HEX: #3E43FF
Secondary

HEX: #FFFA3E
Black

HEX: #222222

Green / Success

HEX: #39CE79
Red / Error
HEX: #EB4648

Dark grey

HEX: #939393
Medium grey

HEX: #E9E9E9
Light grey

HEX: #F5F5F5

Purple

CMYK: 21, 62,0, 29
RGB: 142, 68, 180
HEX: #8E44B4

Light blue

CMYK: 84,7,0,18
RGB: 34, 194, 209
HEX: #22C2D1

Rose

CMYK: 0, 62,33,10
RGB: 229, 86, 153
HEX: #E55699

Light Orange
CMYK: 0, 39, 53,0
RGB: 255, 156, 120
HEX: #FF9C78

Vuetify

Vue.use(Vuetify, {
theme: {

Jprimary”: ,#3E43FF",
,secondary”: ,#FFFA3E",
,accent”: ,#3E43FF",
Jerror”: . #EB4648",
Jinfo": ,#3E43FF",
,success”: ,#39CE79",
swarning“: ,#EB4648"



my.quitt.

- New font: Roboto

- Secondary buttons: outlined
- All buttons are flat (no shadow)
- New success, error etc. colours

Primary and Secondary Buttons




my.quitt.

my.quitt.




we are quitt.



